Matthew D . Peters Minnesota Professional Bass Fisherman

mobile (612) 251-5245
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matt@fishwithmatt.com www.fishwithmatt.com

PROFESSIONAL FISHERMAN
MN Pro/Am Bass Tour (2007-Present)

Competed over 35 professional bass tournaments

Finished 1st in the 2004 Doug Mientkiewicz Bass Fishing Classic on Lake
Minnetonka

Finished 1st in the 2004 Denny's Super 30 on the Whitefish Chain
Finished 20" at the Whitefish Chain Tournament, and finished 53° overall in
points ("03)

Finished 4" in the Gander Mountain Tournament of Champions (02)
Finished 8" at Whitefish Chain Tournament, finished 20" overall in points,
qualified for the Tournament of Champions, finished 18" overall and
weighed the largest bass in the Tournament of Champions (07)
Professional sponsors include Flambeau Outdoors, Motorola Two-Way
Radio, Maxima Fishing Line™, Shimano, Ranger Boats, Evinrude
Outboards, Strike King Lure Co., Costa del Mar, and Hoppers Bar & Girill

OWNER/OPERATOR
Matt's Metro Guide Service, Waconia, MN (2000-Present)

Provide the public with an excellent fishing experience in summer and
winter seasons.
Specialize in business and corporate groups

TECHNICAL REPRESENTATIVE
Hammond Group, Palatine, IL (2000-Present)

Represent multiple companies at trade and sales shows

Sell products to dealers and buyers

Construct and engineer displays for shows and special events
Awarded Rep of The Year for Flambeau Outdoors

DIRECTOR OF CELEBRITY FISHING TOURNAMENTS
Jbe Sports & Merchandising, Minneapolis, MN (2002-Present)

Raised over $2,000 for Camp Heartland and the Vikings Children’s Fund
Organize corporate sponsors and celebrities to appear at special events

BARTENDER
Hopper's Bar & Grill, Waconia, MN (2000-Present)

Tend bar, serve The Coldest Beer On Earth, and prepare meals
DJ and organize parties for special events and promotions

SALES ASSOCIATE
Gander Mountain Fishing Department, Minnetonka, MN (7996-2000)

Answered questions and provided excellent customer relations
Maintained stock and constructed displays

Normandale Community College, Bloomington, MN (7999-2007)

Intention of earning a Bachelor of Arts degree in Business Marketing

Hunting, waterskiing, snowmobiling, and billiards

Available upon request



